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Abstract

Thailand food delivery market value is estimated at more
than 30 billion baht and has been expanding continuously. This
research focuses the factors that affect decision to use food
delivery and acceptable price range. Price elasticity and

acceptable price range is estimated by using Kishi’s logit price

sensitivity measurement. In addition, COVID-19 pandemic affect
will be identified. Population of surveying is undergraduate
students in Bangkok. This research studies in food delivery
service within 2 kilometers and 10 kilometers radius by online
survey. The results show that gender, school of study, and
income do not affect acceptable prices. The most influential
factor is laziness. Acceptable price depends on delivery
distance. Price elasticity of demand and acceptable price range
are different in each delivery distance. COVID-19 pandemic

decreases price elasticity and increases acceptable price range.

Keywords: Food delivery, Price elasticity, Price sensitivity, COVID-
19
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